
BIBLIOGRAPHIE DU WEBDOCUMENTAIRE «BEYOND BEATS»
L’Univers Connecté de la K-Pop et sa Communauté Globale en Ligne

1. Abd-Rahim A. Online fandom: social identity and social hierarchy of Hallyu fans. The Journal for Undergraduate Ethnography [Internet]. 
2019. Consulté le 30 Nov 2023. Disponible sur : https://doi.org/10.15273/jue.v9i1.8885

2. Adams T. K-Everything: The rise and rise of Korean culture. The Guardian [Internet]. 2022. Consulté le 29 Nov 2023. Disponible sur : 
https://www.theguardian.com/world/2022/sep/04/korea-culture-k-pop-music-film-tv-hallyu-v-and-a

3. Admin. "Incredibly K-Popular - a geographical breakdown of K-Pop fans. Hypebot [Internet]. 2021. Consulté le 11 Dec 2023.  Disponible 
sur : https://www.hypebot.com/hypebot/2021/10/incredibly-k-popular-a-geographical-breakdown-of-k-pop-fans.html 

4. Cicchelli V, Octobre S. K-pop, soft power et culture globale. Presses Universitaires de France [Internet]. 2022. Consulté le 29 Nov 2023. 
Disponible sur : https://www-cairn-info.ezproxy.universite-paris-saclay.fr/k-pop-soft-power-et-culture-globale--9782130830504.htm

5. Cicchelli V, Octobre S. The Sociology of Hallyu Pop Culture. Springer eBooks [Internet]. 2021. Consulté le 30 Nov 2023. Disponible sur 
: https://doi.org/10.1007/978-3-030-84296-3

6. Cicchelli.V et Octobre.S. Décembre 2023. “Interview sur la Hallyu”. Entrevue menée par Koumagnanou P.

7. Ezani N. IDENTITY CONSTRUCTION OF KPOP FANDOM ON TWITTER. www.academia.edu [Internet]. 2019. Consulté le 30 Nov 2023. 
Disponible sur : https://www.academia.edu/45606366/IDENTITY_CONSTRUCTION_OF_KPOP_FANDOM_ON_TWITTER?source=swp_share

8. Lee Y. Feminist fans and their connective action on Twitter K-Pop fandom. Berkeley Undergraduate Journal [Internet]. 2019. Consulté 
le 30 Nov 2023. Disponible sur : https://doi.org/10.5070/b3331044275

9. Lie J. What is the K in K-pop? South Korean popular music, the culture industry, and national identity. ResearchGate [Internet]. 2012. 
Consulté le 30 Nov 2023. Disponible sur : https://www.researchgate.net/publication/292866159_What_Is_the_K_in_K-pop_South_Korean_Popular_
Music_the_Culture_Industry_and_National_Identity

10. Maros M, Basek FNA. Building online social identity and fandom activities of K-pop fans on Twitter. Journal of language teaching, 
linguistics and literature [Internet]. Sept 2022. Consulté le 30 Nov 2023. Disponible sur : https://doi.org/10.17576/3l-2022-2803-18

1



11. Oh, Younjeong. The Interactive Nature of Korean TV Dramas: Flexible Texts, Discursive Consumption and Social Media. In Hallyu 2.0: 
The Korean Wave in the Age of Social Media [Internet]. 2015. Consulté le 11 Dec 2023. Disponible sur : https://www.vam.ac.uk/articles/k-pop-
fandom

12.	 Ratka	A.	Exploring	Identities	in	Online	Music	Fandoms:	How	Identities	Formed	in	Online	Fan	Communities	Affect	Real	Life	Identities.	
Pace University [Internet]. 2018. Consulté le 30 Nov 2023. Disponible sur : https://digitalcommons.pace.edu/honorscollege_theses

13.  South China Morning Post. Fuelled by fashion, the Korean wave is taking the world by storm. [Internet].2015.  Consulté le 22 Déc 
2023. Disponible sur : https://www.scmp.com/magazines/post-magazine/article/1870798/fuelled-fashion-korean-wave-taking-world-storm 

14. Williams, R. Why K-pop rules fashion week. [Internet] 2023. Consulté le 22 Déc 2023. Disponible sur : https://edition.cnn.com/style/
article/k-pop-fashion-week-bof/index.html

15. Zhao Z. Exploring the relationships between k-pop fans’ identities and media consumption in web 2.0 era [Internet]. 2021. Consulté 
le 30 Nov 2023. Disponible sur : https://doi.org/10.32469/10355/85867 

2


